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About EURATEX

European 
T&C industry

EU Policy 
makers

160,000 companies

€ 162 billion turnover

1,5 million employees

€ 61 billion exports
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The EU agenda

Achieve climate neutrality

Support industrial resilience

Strengthen global competitiveness
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1. Tutti i prodotti tessili prodotti e/o importati nell’EU 
dovranno avere le seguenti caratteristiche:
• durevoli, riparabili, riciclabili
• con grande utilizzo delle fibre riciclate
• senza sostanze nocive
• prodotti nel rispetto dei diritti umani

2. Focus su prodotti di qualità («fast fashion is out of 
fashion»)

3. Si sviluppano i servizi di riutilizzo e riparazione dei capi

4. I Produttori sono responsabili di quanto prodotto lungo 
tutta la filiera (Extended Producer Responsibility)

5. Al modello lineare di consumo si sostituisce il modello 
circolare con l’aumento delle capacità produttive di 
riciclo (riducendo significativamente l’incenerimento o 
la messa sotto terra del rifiuto tessile).

5



EU Textile Strategy & Transition Pathway
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EU Textile Strategy & Transition Pathway
Eco Design (SPI)

Over- production & consumption

Microplastics

Digital Product Passport

Green Claims / Ecolabel

Taxation (EPR)

Level playing field / Market Surveillance

Research & Innovation

Pact for Skills

Due Diligence / Traceability
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Recognition of strategic importance of T&C

Focus on quality and durability (= EU values)

Ambition to build a resilient and competitive T&C industry

Correct assessment of needs (skills, innovation,…)

Strong focus on global dimension (level playing field)

SME dimension

Recognise industry efforts (e.g. ReHubs, REACH4Textiles, etc. )

EU Textile Strategy
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From principles to practise => details…!

Stick = clear / Carrot = ?

Strong focus on apparel (fast fashion)

Ambition (16+ legislative initiatives) 
=> absorption capacity & coherence !

Time frame ?

EU Textile Strategy
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Create a “smart” 
regulatory framework

Invest in industrial 
transition

Create a Demand for 
sustainable products

•Realistic 

•Enforceable

•SME friendly

•Coherent

•Innovation

•Digitalisation 

•Skills (people)

•Energy

•Consumer behaviour 

•Green public procurement

•Communication

EURATEX Vision

10



Visit our website euratex.eu
Follow us on Twitter @euratex_eu

Thank You
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